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) OBJECTIFS O BiRABLE

BONNE SANTE EDUCATION EGALITE ENTRE
ET BIEN-ETRE DE QUALITE LES SEXES

TRAVAIL DECENT INDUSTRIE, 10 INEGALITES
ET CROISSANCE INNOVATION ET REDUITES
ECONOMIQUE INFRASTRUCTURE

12 CONSOMMATION
ET PRODUCTION
RESPONSABLES

13 MESURES RELATIVES 1 4 VIE 1 PAIX, JUSTICE ] 7 PARTENARIATS POUR
A LA LUTTE CONTRE AQUATIQUE ET INSTITUTIONS LA REALISATION

LES CHANGEMENTS [, EFFICACES DES OBJECTIFS SU STA| NABLE

CLIMATIQUES
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1 marketer
2 communicuer
3 vendre

l Innovation




MARKETER LINNQVATION
COMMUNIQUER
RENTABILISER
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RENTABILISER
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ViiRGINIE

« Je n‘aime pas faire de vagues ou
gérer des conflits, le débat est la
meilleure maniere de progresser »

Virginie

55

Vit a Lyon (banlieue)

Vit avec son compagnon et ses 3 enfants
Enfant : 3

JOB : DRH

Education : BEP

CV : 2eme entreprise

Passionné par |'artisanat, la brocante

Tres belle progression dans
I'entreprise Virginie est DRH a 55
ans en commencgant assistante il y a
32 ans.

Appreéciée de toutes et tous elle
privilégie les contacts en face a face

Virginie en tant que DRH d’une ETI, ne sais plus
comment satisfaire les différentes générations de
salariés qui ont des buts et attentes différentes

Virginie cherche une innovation a mettre a son actif
dans I'entreprise, mais c’est dur dans les RH

Virginie n'aime pas son logiciel de SIRH mais elle na
pas su influencer le choix par son manque de
connaissance informatique
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«

tout le monde se moque de

ma télé et de mon téléphone. C ’es?>
vrai les clapets et péritels sont d’'un
autre monde. Il faudrait que je
change tout.

Utilise intensivement des
appareils trop vieux, elle se
sent jeune mais disqualifiée
par ses outils

69 ans, retraitée de la fonction publique,
mariée a Pierre, 2 enfants, 3 petit fils (dont 1
influenceur)

Vit a la campagne entretien son potager, son
jardin et sa maison

Garde souvent ses petits enfants
MARQUE : TF1, Jardiland, Nagui

Problémes, attentes, frictions ;

son électroménager n'a pas ete change depuis
25 ans et sa TV est encore cathodique

son téléphone a clapet ne lui permet pas de
dialoguer avec ses petits enfants et de suivre
leur vie sur les réseaux

Revenus

Frequences

Usage mobile

Know How

" NoXeX <




Customer Journe



Customer Journey Map  Journey Map Title

Touchpoints Title of touchpoint
CHANNELS Channels ovar which the
touchpont happens Le.
phone, amail etc.

CUENTINTERACTION  How/why the chient
becomes

COMPANY INTERACTION How/why the company

THEY FEEL What the cient  tesing

SHOULD FEEL How the company wants

SOLUTIONS/ What are possible

OPPORTUNITIES solutions or opportunites
that could Improve the
interaction and banefit the
client during this specdic
ouchpot,
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SAMSUNG AAARRR

Awareness
Acquisition
Activation
Retention
Revenue
Referral




SAMSUNG

> Awareness
> Acquisition
P> Activation
AJ Retention
AJ Revenue
AJ Referral

G




SAMSUNG




SNMSUNG
TOFU

Top of the Funnel

MOFU

Middle of the Funnel
MID FUNNEL

BOFU

Bottom of the Funnel

G




SAMSUNG

Attribution . last clic

Contribution . an touchpoints
CookieLESS . Walled Garden




SAMSUNG

Attribution lgf}bST CLIC

recherche
first clic




SAMSUNG

Contribution Contribution of each

touchpoint:
5% pub RS
10% sea
15% seo
20% avis
15% blog / content
15% fiche produit
20% eboutique Samsung




SAMSUNG

Cookieless

WAR : FPD et login
First party data
Walled Garden
Plateforme

2FA (2 factor auth)
Onboarding




Contribution

\ a ) ™ % b 1
& A & & & & & N\
ol S ol S & ol & ol
o & & & & d & &
® & ® ® L @ & ]
EMAILING SEA oLv DISPLAY DISPLAY SOCIAL DISPLAY SEA
Interactions > Ouverture Clic Complété Impression Clic Clic Impression Clic
Objectifs > Client Campagne de Campagne de  Campagne de  Campagne de  Campagne de  Campagne de  Campagne
dormant marque sensibilisation  sensibilisation considération  sensibilisation reciblage RLSA
Formats > Email Mot clé Instream Habillage Native Carrousel |IAB Mot clé
Poids 5% 10% 15% 5% 15% 15% 25% 10%

.\ n AUDIENCES(E!RE “/PAHELE CddA .

Google Ads Google Ads
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& ‘(_: EXPE 5-12 v a O %x @9 N < B m Dec 18, 2023 - Dec 18, 2023 o Saved 2 years ago  55% %
5 —
<
EXPE 5-12 du 19 oct avec la meilleure équipe SEF digital SKILL-UP
TV Ad
SES samsung experience
o  —) @ BRYUMOBUEAZATI0 PAGE PRODUIT
E PAGE
POP UP STORE A
Print Ad @ BNPL Buy now pay later,
PAGE P
— é
Billboard oo .
Search —r / 1
e !
Q HOME PAGE S.com Sales Page 'I
CALt 10 ACTION = ¢
AMBASSADEUR /i Add ta Gart ,3/\ Purchase
Instagram SAMSUNG { 7‘_’ i
Y — —
Twitter
& ¢ Q
INFLUENCEUR IRIS M. Amazon E'"ﬂ“
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Cours Live avec Captation
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hubertkratiroff

06 80 43 29 05

hubert@kratiroff.com
linkedin.com/in/kratiroff
@kratiroff
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Le tout, avec
Adobe XD

Essayer Adobe XD gratuitement

200 H Deasigr Prototype Share A Adobe XD @““ Q0 » o v
- ® 0 COCODED D
" Nawslettar v
.

Desian Review v
Anyone with the Link v 0
] Require Password

. . = =

Foat e
N L LAt pow

R htas /ol 3betsdddctiriods & <

Stay
inspired.

Update Link

Login. s
e E . X2




Sample Project

< L WORK FROM BEST PLACES

VIAL APP

et bien mieux qu'au bureau

trouvez un lieu de travail

Button

RESERVER

< E Title

Updated 22nd Feb @ 12:03 PM
HOME PAGE

SIGN IN

SIGN IN WITH FACEBOOK

Don't have an account? Create

Updated 16th Feb @ 10:11 AM
SIGNIN

00:34.13

64mi

Updated 16th Feb @ 10:11 AM
MAP

Prototype

Handoff Edit design Download

Image 9



01 Info

Thousand
Songs
N
I &
J 3

02 Create Account

il KK T 981 AM

(2]

Create
an Account

03A Added Artists
ol KK & : ::p i
Added Artists

Qme
Q-

lpKntyPorry

WS 75

——s
Ou

Ihave &) Acoount

03B Login
il KK = .41 AM

Lodain

04A Trending

il KK = 9:41 AM
Trending
New Charts

NEW ALBUM

Melodrama
4

Hot Songs
- feorey
Rl

Fata Morgana

i

] m
04B Added Genres
il KK = 9:41 AM
2stepof 2

Added Genres




Sample Project

< L WORK FROM BEST PLACES

VIAL APP

et bien mieux qu'au bureau

trouvez un lieu de travail

Button

RESERVER

< E Title

Updated 22nd Feb @ 12:03 PM
HOME PAGE

SIGN IN

SIGN IN WITH FACEBOOK

Don't have an account? Create

Updated 16th Feb @ 10:11 AM
SIGNIN

00:34.13

64mi

Updated 16th Feb @ 10:11 AM
MAP

Prototype

Handoff Edit design Download

Image 9
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b @ a

Let's add some designs!

rag your designs here or create them in Marvel.

Using Sketch? Download our plugin here.

Get the Sketch Plugin

Try an example prototype

Need help getting started? Check out our ready-

made prototype!

Use example prototype

Upload or create designs m



Design in Marvel Upload from computer
Create wireframes and interfaces Any PNG, JPG or GIF, up to 20MB

Select




Contsct information 5
Camstiw e ceeast mine
Notification settings >
Castiw et muiiesnson seetirage
Your badance >
Qne mora item y
T T tateTie - . .
Qne mora item y
P\ prag ot have
Qne more tem 5
10 prae ot have
Qne more tem 5
: R S
e L 5 v Avcount
Activity
= Activity
FOLLOWING vou
lireczko on Ingtagram
- %
a salondre liked your photo
W 2vewiu
: Tom, Hob, And +350 users
"
tireczha Added you o
158 mutum| frine -

Supka s Added you
friwne Martisha Spta.
4 net

® €

a salonore liked your photo
CF veino
ﬁ L] 4 H Avcount
Calendar
= Reminder +
n 1 13 " 15 1%

ALLUAY Martin Luther Day

Caebration sreaiversary

ALL DAY n Martin Luther King Dsy

ACCOUNT

Newes! first ¥

Your ofdes 39567

CLEAR

$idapi agn

J p., A 5 =
¥
Ordern hatrg Piachases
132 498 894
ACCOUNT ORDERSHISTORY  ADORESS
Nawes first ¥ LEAD

LBV ystam F i
Qrder canceled 18y wgn
e £ unaxpecned v
* o
"' L] La Avcount

Notifications

HOME

128 things happaned o B

foman Kami 2
Cumimertied on n comenent

neczka
Created rew poet

Toen Kuwalak|
) Recind o

Romaen Kamushken
Commented on a comment

Reminder

ALE LAY Martin Luther Day

wiabiialion seriversany

Mitar g Martin Luther King Day

. Your order 34567 N
ehvered Mascais ik

. Your order 34567 N
hvared aaCaful

o Claimed Super Déscount >
Telvered surceaniu)
Order Returned
@] Unicccastul deivecy %
e o W & 5
- o Acount

ACTIVITY

Sandra Mikendolles (i sphka 00

s quits aimipte, plscd 740 cComponet
O contwiner and with s raints s
vty 10 mske i scalatre with sose”

Melena Lo futep bty step

w et far Ane

Mike Fontomas

“Thes i vt

r—y
Prnpee—
o ey B
Obermcod | WNIesT
Casea £LO¢
Tak ot UeFyo Cornract wih
> Thant r::.:o Get | Deboroh N
perchasng
Jsterey Kino.

‘ Roman Kamushken

Check out awesoms updates for Android
design kit for Figma, Now mare screens
and more categories

e

‘i o Tina Tubina

“into component container and witn
CESQING constraints se4?770°

(e

: Toenek Kuwaslsky
g}

“into component container and with
resizing consiraints se1?777"

‘ Roman Kamushken

Check out awesome updates for Android

ACCOLNT GROERS HY ADORESS
Jessica Shultz
Protensiseal Bup
Newes! first
v Your order 34567
S ‘ phvared sacetsiil
Your order 34567
No orders higtory tracked M
Ir's high time to buy scenething
Claimed Super Discount
2 d
e wivered srcenf))
@ ey
[ i 4 Lo i [ i 4 L3

Avcount

Frame
800 Y |0
W 360 H |720
h 0% Mixed
BACKGROUND
#ECEFF1 100%

v| Show in exports

v Clip Content

CONSTRAINTS

! Left

Top

Fix position when scrolling

COMPONENT

Description

LAYOUT GRID

LAYER

Pass Through v | 1 100%




MiniMum lovable product
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Ordre / Définition / Schema :

1 Prototype (wireframing)
2 MVP (mini viable product)

3 PMF (product market fit)

4 Pivot (changement de strategie)
5 Scale (passage a lechelle)

6 POC (proot of concept)

7 GTM (Go to Market)

8 Demonstrateur, Pilot
9 Use case (Business case, cas d'usage)
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lllustration 1 : Magic Quadrant pour le commerce digital

©) shopify

BigCommerce @

Adobe @ commercetools
® @ swp
HCLSoftware &
Kibo @
&
VTEX @ Spryker
@ O
Infosys Equinox @ Shopware
&
THG Ingenuity
@ @ Elastic Path
Sana Commerce Unil
. niog
® @ SCAYLE

CAPACITE D'EXECUTION

EXHAUSTIVITE DE LA VISION > Au mois de juillet 2023  © Gartner, Inc.



The home for great
writers and readers

‘[. Get the app 1 [ Create your Substack J

https://substack.com/

The subscription network for independent
writers and creators



https://substack.com/

@ WordPress.com  Products » Features » Resources + Plans & Pricing Log In

WordPress, Your Way

Build and grow your website with the best way to WordPress. Lightning-fast hosting, intuitive, flexible
editing, and everything you need to grow your site and audience, baked right in.

Get started

NFD  WORK . DAS TAINAS 208, USBOA REACH ME

Resilience and Self- P e g ol gl
3 : with attention to detail to create visually captivating works.
Reliance for Wellbeing

5/25/2023
Wellbeing
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. Following ‘ Search ] ' B O & [©CetAdFree I
For You "
FOLLOWED CHANNELS
@ Gotaga
Rocket League
ﬂ NYC_Timescape K}
J» Always On
.
, LamHua Offline :
s Check out this Just
9 bonjourphilippine  Offline Chatting stream from
4 days ago. This video is only available to subscribers. Sub now to watch and support
@ AgathAuproux Offline Maghla.
@ Maghla Offline
B You will be notified when Maghla is
' Hasheur Offline & y e
@ Jokariz Offline
d‘e bYZeTouch Offline
~\ Franceinter Offline
‘ Ponce Offline Magh'a @ Vv A :
900K followers
Q CauetTV Offline
@ Grimkujow Offline Home About Schedule Videos 2 Chat
{4 MaximeBiaggi  Offiine Recent broadcasts
¢" - renaud_dekode  Offiine 2:42:40
Show More Show Less
4 - E
RECOMMENDED CHANNELS ; NN .
s rLe Ll < _S Y 3 _ - -
mistermy 58K il _ | e - g ® g
FINAL FANTASY VIl... & ¢ S ’ e _ s Y. ol )
= KametO 61.2K 64.3K views W | 4daysago  70.6Kviews v o - 5 days ago rss.SK views‘r 15 days ago 65.1K views L 16 days ago
COW DLt | cnriia - = [N N - e L S e e < BN . Vi




® English v (@ ) HighContrast 8 Contact Sales Q_ Login Customer Support About v

[ Get started free ]

HUbS@ét Software Pricing  Resources v

HUBSPOT CUSTOMER PLATFORM

Services Breakdown

Grow better with R —— — &

—
HubSpot ried B

17 25 15

Software that's powerful, not overpowering. Seamlessly connect your A4 A7 A2

< Contacts Actions
data, teams, and customers on one customer platform that grows

with your business. a Aisha Saah

Get a demo Get started free ‘ @ Q @ @ °

Get a demo of our premium software, or get started with free tools.
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= Go gle Trends Accueil Explorer Tendances actuelles France

Tendances de

recherche Thomas Kingston @
actuelles:

France

Intérét pour cette recherche (24 derniéres heures)

Pourquoi est-ce que Thomas Kingston est populaire ? 75 Rechercher

https://trends.google.com/trends/



Answer ThePublic

o oy DR English Learn Features Use cases v Pricing Consuiting Signin UPGRADE TO PRO
Y |N igita

Register for FREE and get:

® 3 Daily searches

® Your searches (historical)

CREATE FREE ACCOUNT

Discover what people are a:

Get Instant, Raw Search Insights,
Direct From The Minds Of Your
Customer

https://answerthepublic.com/




Google Search Console

Améliorer vos
performances

dans la recherche -

Google

Les outils et les rapports de la ) ‘
Search Console vous permettent de mesurer =)
les performances et le trafic de recherche W/

de votre site, d'en résoudre les problemes et
d'en optimiser le classement dans les
résultats de recherche.

https://search.google.com/search-console



Products Free SEO Tools LearnSEO Blog Why Moz« Q Login

Save $400 with MozCon Early Bird tickets. Prices go up on March 15! £* Register now! £*

Higher rankings.
Quality traffic.
Measurable results.

Power your digital marketing strategies with Moz SEO
software, tools, APls, and bespoke data solutions.

Try Moz Pro free or sign up now »

https://moz.com/



SEMRUSH

ﬁfy Projects
o° SEO

SEO Dashboard

COMPETITIVE RESEARCH
Domain Overview
Traffic Analytics
Organic Research
Keyword Gap
Backlink Gap

KEYWORD RESEARCH
Keyword Overview
Keyword Magic Tool
Keyword Manager
Position Tracking

Organic Traffic Insights

LINK BUILDING
Backlink Analytics
Backlink Audit
Link Buildina Tool

Features

Pricing Resources

My competitors

Domain

proxigo.net
11 FR

toutsurlemarketin...
IIFR

lesnouveauxmark...
11 FR

lechariotafromage...
BIFR

www.espace-logg...
§EFR

Company

Organic Keywords

4 0%

142 -17.44%

15 -34.78%

8.7K +3.79%

3.4K -0.23%

https://www.semrush.com/

App Center 8w

Organic Traffic

0 0%
4 -33.33%
0 o

14.7K +16.03%

15.7K -1.37%

Extra tools ~

Paid Keywords

0 0%

0 -100%

Paid Traffic

0 0%

0o%

0 -100%

| Month

Ref. Domains

48 +4.35%

70 +1.45%

18 -10%

1.6K +11.76%

3.5K +4.7%

EN

\CEI@N + Add competitor

Authority Scere

30

20

16 +1

N 270



MartechMap

StackBuilder Downloads Books Contributions About ’ Log Out ’
w W ehiefmartec & d’*MartechTﬁbc
Search vendor... a Country Category Reviews =1 Rating =1 Revenue =1 | Employee: =1 ‘ Year =1 ‘ @‘ ﬁ‘
Stack Builder Page | 13080 found o o o o
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directly in your inbox!
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11,038 solutions searchable on martechmap.com

Leave a Comment / Marketing Software / By Scott Brinker / 4 minutes of reading Subaebe 1o My s et 1o get o

latest insights on martech as soon as
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e-advertising
Web-Advertising
® X5 M-Advertising

2 WEB Design
ls\;‘.\r:\éﬁrt'smg Ild; WEB Management +
InsideWeb / BackOffice

e-commerce :
‘a3, web-commerce
o| B3
m-commerce
s-commerce

DM " Research - Empreinte
® DigitalMarketing " i, DATA - BI
e-business
Digital Business

Gouvernance Information

SEARCH
3|8 SXO

Référencement

Strategy

web-marketing :
®f £} = M-Marketing

SocialMarketing

Martech / MARCOM S




= <« B 2022 dossier WEB3 = = DIGITAL

UX/CX
©- ili MARKETING
Lead Nurturing

| © Tech Management =0

PRODUCT
0%
SERVICE . - o)
Taxinomie D
Commerce Hl DIGITAL MARKETING
0- SALES e, Stratégie Digitale ek

*" DISTRIBUTION
MERCHANDISING |

MARKETING +/- =@

Communication
2 Advertising
PR

https://whimsical.com/taxinomie-digital-marketing-VYSbhz1rZcKcL3%9uuJtnUB

Whimsical

Share (i ® Q [O E q Q

WEB1 : 1992 - 2005

WEB2 : tout le
monde interagit
sous l'autorité des

plateformes

WEB3 chacun
posséde sa
communication




14 PDF

FUSIONNER PDF

.

Fusionner PDF

Fusionner et combiner des
fichiers PDF et les mettre dans
l'ordre que vous voulez. C'est
trés facile et rapide!

.
Word en PDF

Convertir vos documents dans
un fichier PDF qui est
exactement le méme que le
DOC ou DOCX original, avec la
meilleure qualité possible.

DIVISER PDF

.

Diviser PDF

Sélectionner |la portée de
pages, séparer une page, ou
convertir chaque page du
document en fichier PDF
indépendant.

A
PowerPoint en PDF

Facilitez la lecture de vos
presentations PPT et PPTX en
les convertissant en PDF.

COMPRESSER PDF

CONVERTIR PDF ~

TOUS LES OUTILS PDF ~

en un seul endroit

Tous les outils dont vous avez besoin pour utiliser les PDF, a portée de main. lls sont tous 100%
GRATUITS et simples d'utilisation ! Fusionnez, divisez, compressez, convertissez, faites pivoter,
déverrouillez et ajoutez un filigrane a vos PDF en seulement quelques clics.

Compresser PDF

Diminuer la taille de votre
fichier PDF, tout en conservant
la meilleure qualité possible.
Optimisez vos fichiers PDF.

o,
Excel en PDF

Facilitez la lecture de vos
feuilles de calcul EXCEL en les
convertissant en PDF,

N

PDF en Word

Convertissez facilement vos
fichiers PDF en documents
DOC et DOCX faciles a editer.
Le document WORD converti
est quasiment fidéle a 100%.

[

Modifier PDF

Ajouter du texte, des images,
des formes ou des annotations
manuscrites @ un document

PDF. Modifier la taille, la police,

et la couleur des élements
ajoutés.

Tous les outils nécessaires pour travailler sur vos PDF,

ol

PDF en PowerPoint

Transformez vos fichiers PDF
en présentations PPT et PPTX
faciles a editer.

PDF en JPG

Extraire toutes les images
contenues dans un fichier PDF
ou convertir chaque page dans
un fichier JPG.

Se connecter m

N

PDF en Excel

Transférez les données de
fichiers PDF vers des feuilles
de calcul Excel en quelques
secondes.

N

JPG en PDF

Convertissez vos images en
PDF. Ajustez |'orientation et les
marges.



v‘ OVHcloud @ Mon compte client | Contact commercial Webmail Support v Communautés v OVHcloudBlog [ ) %
g gd ndi.net Create a website ¥ Products v Businesses ¥  Discounts
Bare Metal & VPS Hébergement web & Domaine Public Cloud Hosted Private Cloud Telécom Enterprise Marketplace Ecosystem A propos Q
Rechercher mondomaine.ovh
Recherche multiple - Transférer votre nom de domaine -
.com fr .10 .be New customer? Get 50% off your 1st yearly web hosting subscription! % >

HT/an

9,59 € 5,59 € 57,49 € 6,99 €

Begin with a domain name. Build
your website with Gandi.

Join Gandi and 350,000 users and specifiers.
What is the ideal domain name for your project?

Try a word or a domain name “ \

Transfer your domain names WHOIS

LY HOSTINGER E=English

Domain names starting at £2.76

Everything You Need to
Create a Website

Up to 75% off Hosting + Website Builder

v Free Domain @

v Free Website Migration (@
v 24]7 Customer Support

$2.9 9/mo

+ 3 Months Free



Q DomainTools PROFILE ~ CONNECT ~ MONITOR ~ SUPPORT LOGIN SIGN UP

Whois Lookup




! Visual Studio Code

Docs Updates

Code editing.
Redefined.

Free. Built on open source. Runs everywhere.

Download Mac Universal
Stable Build

Vv

By using VS Code, you agree to its

<a href="https://kratiroff.notion.site/

MSD-Management-Strategy-Digital-6@ec33cc75034a1da29070cf45f2a0697pvs=4"

target="_blank">Playbook</a>
<br> o0 0 <br>

<a href="https://app.sli.do/event/xgHA4fw63TCv2V6ycYf4Ub" target="_blank">QUIZ1 : Audience
Interaction with SLIDO.com - Challenge on Digital Pillar</a>
<br> o0 0 <br>

WorkShopl 2 Persona & Journey <a href="persona.pdf" target="_blank">in PDF</a> / <a
href="persona.pptx" target="_blank">in PPTX</a>

<br> o oo <br>

WorkShop3 : QRcode pour NPS (note @ ou 20)
</texte3>

<span> <br><hr style="height:4px; border-width:0;color: Bgray;background-color: Egray"><br>

<br>

Blog API

Extensions

FAQ Learn

L Search Docs

is now available! Read about the new features and fixes from February.

\
M ¥ 4
Oy W/
EAS v

¥ maste

>

Run and Debug

Cor1r QoA ¥

J5 blog-post.js
stalls

Python 2019

Linting, Dedugging (muiti-tt

Microsoft
GitLens — Git su...

Supercharge the Git capabilities bul.

Eric Amodio
C/C++
C/C++ IntelliSenss, debu
Microsoft
ESLint
Integrates ES
Dirk Bacumer
Debugger for C... ¢
Debug your JavaScriol code
Microsoft
Language Sup...

2va Linting, Intallisans
Red Hat
vscode-icons

lcons for Visual Studic Code

Instai

O Gatsby Deviiop {gatsby-araphali-app)

Built-in Git

{ data })
data.cms.blogPost
ata

ateFormat

cePixelRatio

ispatchEvent

2: Task - deveap

Lng Col21 Sgaces: 2

4 Download

UTF8 LF JwaScript

Extensions




=. Microsoft | Power Platform PowerBl  About Power Platform - Products -~ Pricing Partners

Microsoft Fabric Community Conference

Power BI

Uncover powerful insights and turn them into impact

Connect to and visualize any data, and seamlessly infuse visuals
into the apps you use every day.

[ Have an account? Sign in ]

Product overview Use cases Research and news Pricing Interoperability

Resources -

Security

Customer stories

Resources




? Browser v Brave Searchv WhyBrave v Search APl v Private advertising v Download Brave <, Try Brave Search

BROWSER

The browser that puts you first

Block ads. Save data. And get way faster websites.

Just by switching your browser.

.+, Download for free

New Tab

(8

345 MB 27 minutes

Trackers & ads blocked Bandwidth saved Time saved

GAO

Brave Basloate. Yubico




SEARCH ENGINE
G b Bing -

SGE = RESPONSE ENGINE



WebStory =
story snap on website mobile and laptop

https://amp.dev/documentation/quides-and-tutorials/start/create/
basic_markup/

https://amp.dev/documentation/quides-and-tutorials/start/visual_story/

https://creators.google/en-us/content-creation-products/own-your-
content/web-stories

https://www.canva.com/templates/?query=story



https://amp.dev/documentation/guides-and-tutorials/start/create/basic_markup/
https://amp.dev/documentation/guides-and-tutorials/start/create/basic_markup/
https://amp.dev/documentation/guides-and-tutorials/start/visual_story/
https://creators.google/en-us/content-creation-products/own-your-content/web-stories
https://creators.google/en-us/content-creation-products/own-your-content/web-stories
https://www.canva.com/templates/?query=story

Hubspot

Google Trends GA4

Moz + Ranxplorer, SEO accessible + Ahrefs

Semrush

Screaming Frog SEO

OVH Regqistrar / TLD

HTML+ CSS+ JS — META + element

landing page + linktree

Tech browser F12 vs. cmd+opt+l [ctrl + maj + ]

no code : notion airtable make canvas

Semiji Ahrefs, SEMJuice, Hubspot, SimilarWeb, ContentSquare, AB
Tasty, Botify, iProspect, NP Digital, JDN, Siecle Digital, Emarketing,
Ecommerce, Relation Client et Leptidigital



carrousels rapidement : https://
www.aicarousels.com

chatbot pour n'importe quel site web - http://
Chatbase.co

CRM gestion RH- https://www.siit.io/fr

Glide https://www.glideapps.com/

Zapier https://zapier.com/

Softr https://www.softr.io/

Airtable https://www.airtable.com/

Webflow https://webflow.com/

Bubble.io https://bubble.io/

WeWeb https://www.weweb.io/

MAKE NOTION

Xano https://www.xano.com/

créer des mind map facilement - http://
Gitmind.com

texte en diapositives - http://Decktopus.com
coder toutes vos idées - https://autocode.com
recherches - http://Betterresearch.com

recherches - http://Betterresearch.com

notes assistée par I'lA - http://Fathom.video
blog a partir de zéro - http://Simulai.co

Montez vos réels en un clic http://Submagic.co
Midjourney gratuit - http://Lexica.art

illustrations comme un professionnel - http://
Roughly.app

rédaction d'articles SEO - http://Trolly.ai

vidéos animées grace a I'lA- http://Hey.gen.com
prompts efficaces pour ChatGPT: https://
promptvibes.com/

billets moins cher - http://Going.com

créer ce qui vous vient a l'esprit - https://
www.literallyanything.io/

analyser le comportement de votre trafic : https://
clarity.microsoft.com/


https://www.siit.io/fr

outils d'automatisation marketing

- AgileCRM, une solution automatisée
dédiée aux petites structures

- LeadSquared, automation pour les
petites et moyennes entreprises

* Plezi, le logiciel de marketing
automation B2B pour les marketeurs
débordés

- Marketo (Adobe Marketo Engage),
automatisation pour les grandes
entreprises

Google Analytics, comprendre et
analyser son audience

- Google Search Console, suivre son
référencement

- Google Trends, identifier les
tendances et faire de la vellle

- PageSpeed, connaitre et comprendre
la vitesse de son site

- Google Workspace + Gemini

Google Trends






