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technology evangelist ©

engineering

'144‘:25!' sales

support

full stack marketer

CDDQO: chief digital/data officer

DPQO: Data Protection Officer

expert learn marketing, CMI, marcom
everyday writing, coding & programming
entrepreneur / consultant
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Les acronymes du
marketing moderne
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Les 150 définitions
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Hubert Kratiroff
CDO at C4C, MyConnecting
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Black Mirror

NOSEDIVE (SO3EQ1)

Entire History of you (SO1E03)
Passeport Social : note de confiance
4 millions pax CN
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Social Selling Index - Today
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Weekly Social Selling Index

|
|

People in your Industry People in your Network

People in your network

~| Sales professionals in

Y tha Computer Software have an average SSI of
33 ndustry have an 42.
out of 100 average SSEef ) 3% You rank in the top 5%
(*) Up 11% since last wook (*) Up 14% since last woek






NOTATION

3 quiz individuels 3 note
1 colle groupe 53 note
2 colles individuelles 5 note

www.toutsurlemarketing.com/MTI

hubert@kratiroff.com
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NOUVELLE
ECONOMIE

MARKETING

GAFA
REVOLUTION
ATTENTES

G ACTTHINK IMPACT

TRANSFORMATION INNOVATIONS
DIGITALE A INTEGRER
INNOVATION A BLOCKCHAIN SAAS
METHODE
CULTURE API BLUE EXPECTATION
EXPERIENTIAL
CONNAISSANCE

toutsurlemarketing.com/MT]
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L es Nouvelles
economies
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Numerique
techno, electro, computer,
enable companies to do things greater

the way from finding clients to earn income
change business model, process, objective

Cyber

security, resilience
... bureau des légendes

Ol

LBUREAL
LEGENDES
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Numerique

Digital (gy
Cyber LEBIIREAL

LEGENDES



LECON INAUGURALE
D’ECONOMIE
NUMERIQUE

& MARKETING
MODERNE

=)
DE FRANCE
- > 1530




Méfiez-vous des ireceiies des années 60
4P de Jerome McCarthy (1960)
Produit - Prix - Promotion - Place

BB de Charles Kepner (1955): BON -
produit prix endroit moment quantité

SWOT de Humphrey (1970)

CAP Caractéristique Avantage Pi-zuve
cognitif / conatif / affectif
SONCAS / AIDA



H a rva rd | Four P.nhs 10 Business

Model lmmthon

wwn Sy and b

l n Lenc.wo(.}.o‘.
Yuamingon
R S \l e

i ﬂ;a; s in

1 Retirement Planning
| Nabert £ Marten

2 Q

THINK

The New Basics of

MARKETING
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M3 Modern Marketing Model|

. Strategy 6. Positioning

. Market Orientation 7. UX / CX & content
. Customer insight 8. Distribution

. Brand & Value 9. Promotion

. Segmentation Targeting 10. Data and Measurement
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your
happiness
IS my
business




‘““MARKETING

IS NO LONGER ABOUT
the stufl vou make

BUT ABOUT THE

STORIES,,

you lell




The best marketing strategy ever :

« CARE »

Gary Vaynerchuk

Stop selling. Start helping

Zig Ziglar



*“Créer de la
valeur pour le
client, I'écosysteme
et I'entreprise

hk 2014



« Transformer la
satisfaction des clients
en profit pour
I'entreprise »

Hubert Kratiroff
(2004 Chef de Produit)















VUCA

o ACTTHINK IMPACT

complexity

Characteristics: The situation has many
interconnected parts and variables.
Somo information Is available or can be
predicted, but the volume or nature of it
can be cvoerwhelming to process.

Example: You are doing business in many
countrios, all with unique regulatory
orwircnments, taniffs, and cultural values,

Approach: Restructure, bring on or
dovelop specialists, and build up
resowrces adequate to address the
complexity.

ambiguity

Characteristics: Causal redationships are
completely unclear, No precedents exist;
you face “unknown unknowns,”

Example: You decide to move into
immature or emerging markets or to
launch products outside your core
competencies.

Approach: Experiment. Understanding
cause and offect requires gonerating
hypothesos and testing thee, Design your
experimonts 10 that lessons learned can
be broadly applied,

volatility

Characteristics: The challonge s
unexpected or unstable and may be of
unknown duration, bot it's not necessarily
hard to understand; knowledge about it
& often available.

Example: Prices fuctuate after a natural
disaster takes a supplior o¥-line.

Approach: Build in slack and dovote
resources to proparodness—for instance,
stockpile inventory or overbuy talent,
These steps are typically expensive; your
investment should match the risk.

uncertainty

Characteristics: Despito a lack of other
nformation, the event’s basic cause and
effect are known, Change is possiblo but
not a given.

Example: A compaetitor’s pending product
{aunch muddies the future of the business
and tho market.

Approach: levveat In information--collect,
intorpeet, and share it. This works bost in
conjunction with structural changes, such
a3 adding information analysis networks,
that can reduce ongoing uncertainty.
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Kendrick
Lamar

DAMN.

Voix/écriture



Evonomics
Collapsologie

EYONOMICS The Next Evolution of Economics

COMMENT TOUT
PEUT S’EFFONDRER

Pablo Servigne
Raphaél Stevens

The Real Reason Stock CHANGE ECONOMICS. AND
Buybacks Are a Problem O

MO0 Ll L Buybacks are a massive tax dodge

1 for shareholders

 ANTHRO 94 p
POCENE |
SEUI & =

Steve Roth

.
-«

Girls Rock Camp for oot

Economists

What Economists can Learn from

Girls Ro












Nano Tech

Biotech / Biomimetics
- _InfoTech 10T Blockchain
&Y Cognitif / Al / ML

IKB
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JEREMY. RIFKIN

P THE =
HYDROGEN
CONOMY

-

GREEN REVOLUTION
NEW DEAL B

WEY THE FOSSIL FUEL CIVILIZATION
WILL COLLAPSE BY 2028, e
and THE BOLD ECONOMIC PLAN

T0 SAVE LIFE OK EARTH )
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The Next Great Economit™Revolotion






Michel
SERRES

-3000 écriture
1450 imprimerie/chiffre
2000 NBIC

Luc
FERRY

1800 Vapeur
1900 Electricité
2000 NBIC

IR
REVOLUTION




petite poucette

s Jll JEUNES DOIVENT TOUT REINVENTER : UNE MANIERE

muchel serres

DE VIVRE ENSEMBLE, DES INSTITUTIONS, UNE MANIERE D’ETRE ET DE CONNAITRE...

Ok il

[MANIFESTES LE POMMIER!]




Revolutions :
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techno
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airbnb

JEAN-LOUIS la ville ubérisée
MISSIKA ion brossot
PILRAREL
MUSSEAU

Des

\ robots dans

e'; & @ la ville

2:12 4 =
25 min - 12 mi @ Tallandies

COMMENT
LES VOITURES AUTONOMES

VONT CHANGER
(’ NOS VIES




economie vs. marketing

rationalité des agents
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GIG
expectation

blue evonomics e
sha | ring
micro macro
offre economy
plag:)eform
arter
attention collaborative market

comportementale



Intelligence

fundin
law sha | ring 5

crowd

marketing ‘{,\‘\%
lending  cojjaboration 500



Economie de I'attention

Expectation economy
économie comportementale

like
clic
engagement
NNGEINEED)
nudge marketing
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... de 2 milliards d’habitants
Q Mark Zuckerberg . '
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were making progress connecting 1he worlg, and now let s bring the
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INTRODUCING

amazong
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GAFA
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Le confort p
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AlrBnB

Conforama



Nouveaux
Business
Modeles




ROLEX
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Dhoney

NETFLIX
@%NEF
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030y 2 AR

ANT FINANCIAL

Market
Ranking Banking Group Capitalisation
(USD bn)
1 JP Morgan 388
2 ICBC 330
3 Bank of America 315
4 China Construction Bank 270
5 Wells Fargo 268
6 HSBC 198
7 Agricultural Bank of China 200
8 Citi 183
9 Bank of China 180
10 Ant Financial 150
11 China Merchant Bank 122
12 Royal Bank of Canada 114
13 Santander 100
14 BNP Paribas 90
15 Goldman Sachs 91
16 Sberbank 84
17 Unicredit 50

18 Barclays 47



$106
$54
$15
UBER TOP 7US TOP3 US TESLA LYFT
AIRLINE AUTA MARKET CAP
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Modern Labor

We Pay You
toLearnto
Code

Modern Labor is a revolutionary platform that pays
you $2000 per month for 5 months to learn In-
demand tech skills and then finds you your new job.

GetAccepted TheProgram  Apply Now  Logn

A
@



Digital Native Vertical




le slip francais jimmy fairly

made.com veja
maison standarad
tediber Michel
Augustin

bergamotte Dollar Save



Casper

LIVE THE DREAM

Matelas CASPER
Casper Mattress



JIMMY FAIRLY

“ Nous avons fondé Jimmy Fairly sur une idée forte : proposer une collection de

lunettes haut de gamme & un prix révolutionnaire et avec un impact social positif. ™




RIEN A PERDRE
TOUT A GAGNER
RESISTE AJTQUT
ATrAﬁeE TOUT

RISQUE IMMENSE POUR
LES RENTIERS
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EEINVENT

YOUR

BUSINESSJ
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How to Seize the White Space

for Transformative Growth

> MARK W. JOHNSON

<
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HOW 10 CREATE R TRUCY
FLEDSLE CREANIZATION

' 3

e

\

Les startups infuse

AvEA [N ancss -

|



KOW 10 CREATE & TRUCY
FLENRLE CREANIZATION




agillemanifesto.org
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Principles behind the Agile Manifesto

We follow these principles:
Our highest priority is to satisfy the customer
through early and continuous delivery
of valuable software.

Welcome changing requirements, even late in
development, Agile processes harness change for
the customer's competitive advantage.

Deliver working software frequently, from a
couple of weeks to a couple of months, with a
preference to the shorter timescale.

Business people and developers must work
together daily throughout the project.

Build projects around motivated individuals,
Give them the environment and support they need,
and trust them to get the job done.

The most efficient and effective method of
conveying information to and within a development
team s face-to-face conversation,

Working software is the primary measure of progress.

Agile processes promote sustainable development.
The sponsors, developers, and users should be able
to maintain a constant pace indefinitely.



Notre plus haute priorité est de satisfaire le client en

livrant rapidement et régulierement des fonctionnalités a

grande valeur ajoutée.

Accueillez positivement les changements de besoins,
meéme tard dans le projet.

Les processus Agiles exploitent le changement pour
donner un avantage compétitif au client.

Livrez frequemment un service opérationnel avec des

cycles de quelques semaines a quelques mois et une
préférence pour les plus courts.

Les utilisateurs ou leurs représentants et
les développeurs doivent travailler ensemble
guotidiennement tout au long du projet.

La méthode la plus simple et la plus efficace
pour transmettre de I'information a I'équipe de
développement et a I'intérieur de celle-ci est le dialogue
en face a face.

o ACTTHINK IMPACT

Un service opérationnel est la principale mesure
d’avancement.

Les processus Agiles encouragent un rythme de
développement soutenable.

Ensemble, les commanditaires, les développeurs et
les utilisateurs devraient étre capables de maintenir
indéfiniment un rythme constant.

La simplicité — c’est-a-dire I'art de minimiser
la quantité de travail inutile — est essentielle.

Les meilleures architectures, spécifications
et conceptions émergent d'équipes auto-organisées.



TRAIN o= ‘The 1Z aqgule principles:
TRAIN &« ague pruncep
t o Satisfy the customer e Welcnme CMQ e Deliver freqnently o Work togethef
T::“";T-T“:- Pyye— .“;.7'_'? @ ‘

[ ’ -
I o Trust and :upport 0 Yare do-laer conversation 0 Working software 0 Sustatsabie development

© T
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@ Continuous attention @ Mantain simplicity () sororganuzing teams  (B) Reflect ana adjust

ESTMATE (PONTS)
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BOOTCAMP @D HACK
REACTOR

The Next Immersive Cohort

1S Quickly Approaching.

To be eligible for the January Immersive cohort, you will need 1o
prepare soon,

Which Prep option bes! works for you?



Test and Learn

continuous delivery
welcome change

(, ACT THINK IMPACT agilemanifesto.org



Fall early, Fall fast, Fail cheap

FAIL : First Attempt In Learning

he Agile Manifesto

Individuals and
interactions

over Processes and Tools

Comprehensive

. r »
Working Product  ove Documentation

Customer

Collaboration Contract Negotiation

Responding to
change

over Following a plan

That is, while there is value in the items on

the right, we value the items on the left more.

\ www aglemaniferta org /




Apprenons a
nous tromper
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Beter donne
than perfect



Better done
than perfect

* sans faute c’est mieux

G ACTTHINK IMPACT






LA VITESSE D’ITERATION
BAT LA QUALITE D’ ITERATION

G ACTTHINK |



PizzaTeam = 9 personnes




Traditionel AGILE

plan TASK - ToDo
execute MVP X 1
modify sprint

close scrum

Q ACTTHINK IMPACT

Voix/écriture



scrum kanban xp lean



THE LEAN




Plus d’efficacite
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Do More With Less

ELRUELELE0Eh]e

Pizza team

MVP (minimum viable product)
POC (proof of concept)



MVP

minimum viable product

premiere version visible et
distribuable d'un produit

utile pour les tests et choix des
fonctionnalités a ajouter / enlever

utile pour pivoter



MVP




2008 2015
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DESIGN THINKING

Tim Brown CEO de IDEO
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= WDy design
i privacy
security
thinking




Make something people
want. \

-Paul Graham \.
Y=combinator, Tounder
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Millennials ???

BabyBoomer (1940 - 1965 +/- 6 ans)

GenX (19551985 +/- 8 ans)
GenY = Millennials (1979 1999 +/-5 ans)

Generation [ .\, K GENERATION 2

CONNECTED FROM BIRTH

bridging s identity - " " Vo
adaptable N protest : ‘ Born mid-880s 1o 2010,
multi-task risk-taking 3 3
education fearless j’j“,.,.»._j'

SAFRAN
University



Twwens
9,249

Fo¥owers

977K

Lhs
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Media

Tweets Tweets & replies

bernard pivot Gerrardipvet ! - 4h »
Marci DOUr NOS AMA SASSES O OVOlr RS 2ans les Rodent 2010 W verde azore
(réprimande o & calure | Derscnna 1rds compdtonts),

S Nansiate Tows

y 13 n= ¥ 0 e £y 2 =)

-

bernard pivot Soermarapnot! - 4n v
JO regretta Fontrée chaz RObart o COSDMY, QUee, hoverdoarnd, storystedng,
nunring, 0. Qui apDertiennant sy gobish ?

bernard pivot g
@bornardpivot)

Le mot arrogance contient deux r, un r de mépris, un r de
connerie.
07:55 - 24 mars 2016

0 1024 () 1 204 parsonnes parient & ce sujet o
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e bernard pivot

#G E N ! dl’\ Dans ma generation, les garcons recherchaient es
n a pa S age petites Suedoises qui avaient la reputation d'étre moins

coincees que les petites Frangaises. Jimagine notre

#G E N p r‘éfé r‘e | e étrzr;':eTr':n::;er:;tlre trouille, si nous avions approche une
contenu online natif

#GEN visite 3 réseaux /|

#GEN passe 10n/j devant un écran r
= 50% de la population occidentale —
i
aan o 5ot pave .. — .




KOL
GEN XYZ
Future shapers
«Affluent People»
Influenceurs



» Quincados » (O guncas o 1efused! & e vieux) Sur s Dlog de Hervd
Morder (A Qus d ressembe Damemars) 4 Dartage une refeaion S s Chches
Sar I8 PerCepon S Nige. Morvdh Morr el & gauche, Serge Guerin, hum &
orodn

B

o LAO% NSl QU Smart 00 NOLe Wil N e NOUs résume Das ' L20r !
PARE U CONMSrUCEON SOCE0 GV U Doma neutre il olrectve

» Lot QunCat0s rwortent lour Droget OO0 v Sans 50 e A U MOoddie ungQue
SR 200 chemen ol POer D A0tmlrg | -
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ET POUR FINIR :

Plus d’attentes...



Nouvelles Attentes

Pourguoil se contenter
du minimum ?



BATTERY

(o) A3



1990 : web et internet
2010  mobile

2015 : Living Services

source : Google, Accenture
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If you're not on Google,

You don’t exist
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| MOBILE §

T ONLY
=
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Jgnce ‘2 B - NG

1:2\3 :4/5 O

france«2 france:3 cgfid france 5 france O

"FXBTF
c I NEWS 24/ 7

G ACTTHINK IMPACT

V.

A

SERIES
MS

hulu

prime
wdeo

e L ERE

flove

ald 23 YouTube

NETFLIX
@ Podcasts




Living Services




THE DIGITISATION

OF EVERYTHING
+

LIQUID EXPECTATIONS



HMANAGEMENT

Digitalisation : IOT

Billet / Voucher / carte (wallet)
Porte (smart door)

Maison

Ecole / Cours

Sante

Politique )
& Voiture (Tesla OS) ———
Samions Wearable

(, SO s



D0 YOU s
& HONGBAOY esport
gaming F

eSports

(Nintendo)

Wii




LIQUID

EXPECTATIONS

AND LIQUID
OPPORTUNITIES
TN B AW



Liquid Expectation

Partir / sortir sans payer

Réserver d'un clic

Commande par bouton interrupteur
Connexion permanente

Temps réel pour tout

HMANAGEMENT

(. L0 e



Consommateur Sans Limite

HMANAGEMENT

(. L0 e

un consommateur ca ose tout,
ca compare tout,

ca demande (exige) tout,

ca commente tout, partout,

ca ne lit RIEN (tl;dr)

¢a demande un secret total des
informations confiées

- EXxpectation Economy



PLUS VITE

| es users attendent

it
G ACTTHINK IMPACT
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GAMIFICATION




> LOM N
COUnRs c»\v'nii;m-m_:scwws 3

HISTOIRE
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PERSONA

USER STORY



Personas / UserStory

Personas

Portrait robot d’utilisateur (user) fictif de
produit ou service

UserStory

Description en langage utilisateur d'un point
de friction

0 ACTTHINK IMPACT



ean-Luc

Nom Jean-Luc Revenus
Age 36 : :
Vie a Paris
Avec Jeanne Ville
Sans enfant I I 1
Education Supérieure (ingénieur
école xyz Fréquences
. promo 91) . I .
[/ S+71 J T
«Jai un beau metier, CV pilote entreprise 1
mais mes priorités sont . .
” Y Pilote entreprise 2 , ,
ailieurs. vion Niveau Technique
employeur nest pas . I
mon seul centre Passionné d’aviation et de - :
d’intérét » modele réduits
Passionné de races de chiens et Usage mobile
de voyages en Asie I I—|

Jean Luc 36 ans est pilote de
lignhe depuis 3 ans dans une
compagnie low cost européenne Know How I

ol



User Stories (US)

Descriptions simples, claires et breves de
fonctions pour un utilisateur réel

Lien entre les utilisateurs, les designers,
développeurs et chef de projets

En tant que...

WE " USERS

weloveusers.com/methodes/personas.html

Je veux ...




Exemple de user stories

MUST

En tant que...
Je veux ...

Pour ...

Muim +Aanmd A A
M +tAanmt A A
M FAanrmdE A A
T fAant A A

M +tAanmt A A

En tant que...

Je veux ...

Pour ...

SHOULD

En tant que...
Je veux ...

Pour ...

Mo +Aanmt A A
M +Aant A A
| Y S S I EIEN

T fAant A A

En tant que...
Je veux ...

Pour ...




Key

TakeAways

cequ'ilfaut retenir



bench mark
intersectonel







Keeping an
emply chair
s0 the
customer is
always in the
room E

(5 sctTHINKIMPAcT CHAIR > VOICE : VOC (voice of the custumer)

vVOC



1K

HELLY HANSEN
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TOOLS
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abc.def.ghi@gmail.com
abcdefghi@gmail.com
abcdefghi+1@gmail.com
abcdefghi+99@gmail.com
abcdefghi+adm@gmail.com
abcdefghi+lol@gmail.com

Regle : faire des filtres

abcabcabc@gmail.com
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Reactor Prep fgeneral

Sanday v A0

Mooy, how 51N

slex birton )

Sctunng! As soorw of vour muay e aapeiencorl. e awe had 20 e with Osr S50 cortidcate. Our 1T Toam hus Sere

Lo IVGRITE A 100BY LSy, Wt 31Y N0t EsgecTing TN 10 (UM Ty GRTUGOON 39 peur acCety. DUt wanted 00 Zhve you 2
S TNnNg Lo T RO 20000000y 10 A, s WERCH e o TN caperiendr 2 ey (Ao In Yo X Y
Tharks 9 v e

Tusaitay haw J6n

enna
\ bty s | e © 3 quesaon. | saw thes S Of code that red

B henra
VWhuat doms adddng »+ 2t the o of e | varabio oc

CBABRY
P, o

Radr marayan

B 2000 20 the vaie sLored] pyvery athon
d*1L. % 3¢t
E ey Sy 10 o Bhe cohert far 10Cawy prep chmat witeh chamnet thouis | on o the soom rfe bt
|
r |
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A

2 mbam byt ay——
c hmmpm < wpm spemb

Vol e sl ..

G ACTTHINK IMPACT



Mosaique de temporalité

R — Em——

Frais
*
_ r
formation -
| —

Douane

Cash

-—

usine

|
" fournisseur
[
—
AMF
i’—*l
consolidation !
‘

P ——
P——
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L'ENTREPRISE
ADONENANTE

Je
Contre= ——

REFERENTIEL
DE LA MATURITE
DIGITALE
ebg |

2018-19

Rédigé par Pierre-Henri Kuhn

e



Key
TakeAways

cequ’ilfautretenir

i
L



tout change
emporte par le

courant du fleuve

Heradite




tout change

de maniere
exponentielle




GRENOBLE
ECOLE DE
MANAGEMENT

re bcele

@cc!mnomz

INSPIRING IDEAS AND TALENT

TECHNOLOGY

&

INNOVATION




michelleobama




Y

WeChat

wfE st @.

WeChat Pay



;a Hubert Kratiroff *

Y

WeChat




QrCode : phygital

Lien analogique/physique

L

G digital



,/\
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1

UNITAG
pour encoder
avec action

P T

[
A
[ 810

S0 Bam

>
o
%0

2

UNITAG
pour lire sur
mobile




T W nRag ko g o - gW

Winitag. cwwmmoer s concr i

Ly 2 ON Coow Costs | Dorvwss vurine
-

Generateur de QR Codes

» a o ™
¥ Geatust ol mméat J° Parsonna@iasion aole Y Duréa ge vea imige

moortan
Tout QR Code n'ant pas Iorcemeant s,
Teatar votrs QR Codo on talle oo suard toule utisaton
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URL
shortener
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HARNESS EVERY CLICK, TAP AND SWIPE.

I‘:.' ln": £ ‘ : : l‘ : p LN Y . : DO , '-"Q :)'O , ’ ”

GAT STARTED FOR fMARR

(1 ACT THINK IMPACT



KEEP

CALM

AND

PASS THE
QUIZZ




Typeform

How you ask
IS everything.

The versatile data collection tool for
professionals, Typeform makes asking
easy & answering refreshing

S




TYPEFORM

Fabrigue de formulaire par deplacement
de bloc

Placement du formulaire sur:

RS

RSE
Website
Blog

><Récupération d'informations sur XLS









Dessin d’un Mind Map

essal de classification de
nouveaux élements

X



XMind 8

The MOs! Poguler Ming Mepong Too

\“ I ANNIVIGSASY

coggle.it

FOA 6700 £ -
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Smallpdf
We make PDF easy.

]

Comgreis PO/ POF Cofvenrtar PPT e P

L

fdit POF

FINANDS .
DEPSRIVENT | PLRGRRSS o ECOLE DE LA FINANCE

15/06/2019

RENAULT INTERNAL

LG I

Excel s PN

SIGN UP

L

POF 0o Cxtnl

[j\.

RENAULT



l‘PDp LSa Vs A= THVNE N e LOMFSI LN » O COMNVIAT® FUN & TOM LERLITRA PO & m Ve

Les POF ot été compressds !

2 Télécharger le PDF compresse

wae BT @ (Bpareagma (B0 (e peldy
B IIME - LI

Commont nous remercikr * Faltes passer le massage !

U Umdd Compresner POF e 1Lo«nP0F vt 8 e onut Doswnr Mo

PONY vt bue ©

(O -

FOA 6700w & =
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Mail Chimp (ESP
SurveyMonkey

PPT (masque / master)
Word (style)
xMind
Gantt
Unitag
Xcode
Excel (TCD)
GoogleTrends
TXT sublime

GitHub() inkBrewser (Chrome)

W

WORDPRESS

FTP
Sketch3 / iDraw
Canva
Cloud SAAS PAAS (U5
AWS / OVH
bunkR / Prezi B
TRELLO / Scrumblir g
GoogleDrive (Gantter)
Hadoop m
Doodle PRESTASH
SalesForce
Merkato
NODE %Yumblr.
ANGULAR D3js ne g ro bt






